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Everyone wants to look good and some definitely want to flaunt it too. Modelling today is not 

restricted to the ramp alone. Whether print, product promotion or ad films, all fields demand good 

looking models to complement their products. 

The fashion industry is one of the most polluting industries, and one of the most energy and raw 

material intensive. For this reason, and in spite of the tenuous advances that are already being 

introduced, 2025 will be the year in which companies will have to leave their promotional and 

advertising initiatives to three, replacing them with really significant actions that will even exceed 

what consumers are already demanding today. In this way, the definitive transformation of the 

industry towards a new sustainable model will be promoted.
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Style is a way to say 

Who you are

Without having to Speak
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Fashion Life Style
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Karishma
(Fashion Model)
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Anuj
(Fashion Model)



18



19



20



21



22



23



24



25



26



27



28



29



30



31

Choose a platform that 
helps you express 

yourself,be a Model
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ELENA  ZHOSAN
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Character Inteligence
Strength Style

That Makes a Stylish Boy
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Fashion Life Style Designer

for Advertisement Contact 
B-84 Lajpat Nagar-2 New Delhi

Email- fashiondreamsmagazine@gmail.com
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